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DESIGN SAMPLES



IDENTITY

WORLD OF FISH
Aquatic store in Hermantown, MN.

WILD WHEELS AUTOMOTIVE 
Auto detailing in East Bethel, MN.



WEBSITE

TIFFSZERP.COM
Website design, HTML/CSS coding

MODx Content Management System
@ www.tiffszerp.com

WILD WHEELS AUTOMOTIVE 
Website design, HTML/CSS coding

MODx Content Management System
@ www.wildwheelsauto.com



INTERACTIVE

EXTINCTION 
Flash CS3, Actionscript 3.0, illustration. 

Undergraduate coursework.
@ www.tiffszerp.com/digital/extinction



PRINT

FORNESS INSTRUCTIONS
IDEAS TO GO, INC. 

Fold-out “instruction sheet” to help explain the 
company’s Forness ideation technique. 

Part of a promotional mailer.

FORNESS USER GUIDE
INTRODUCTION PARTS & OPERATION

TOOLS YOU’LL NEED

INSTRUCTIONS

1
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WARNING!
USE OF YES, BUT RESPONSES TO 
IDEAS WILL RESULT IN:

 ×  × 

 × Death of idea (see fig. B)
 × Loss of willingness to contribute ideas
 × Increase in “safer” ideas
 × Decrease in “new” ideas
 × Increase in arguments (see fig. D).

NEED HELP?

CONGRATULATIONS on your new Forness® kit.  

When brainstorming, you can use Forness® to aid you in creating a 
context in which ideas are valued.  With Forness®, you can learn to 
avoid the idea-killing “yes, but” response heard in brainstorming 
sessions across the globe.  

At Ideas To Go, we replace the “yes, but” response with Forness® 
response thinking.  This philosophy allows people to first evaluate 
ideas by determining what’s good about them.  By finding what you 
are FOR, you discover ways to constructively think about an idea and 
its merits.  Once you find what you are FOR, you can then move on to 
list all the ways you would WISH to make the idea better—and push 
towards actionable solutions.

By banning the "yes, but" in our projects, we widen the scope of 
ideas and opportunities. 

Get out your Forness® pad and try out some  Forness® 
thinking with this idea (see fig. B).

On your Forness® pad, list your “for”s.
 • What’s good
 • What’s useful
 • What’s valuable
 • What’s the potential

REMEMBER TO AVOID YES, BUT RESPONSES!
(see fig. C).

3 Come up with feasible ideas inspired by
your “for”s and “wish for”s.

FIG. B

open mind

YES, 
BUT...

FIG. A FIG. C 

additional seating on
airplane wing

®

FORS
The parts of the 
idea you like.

NEGATIVES
The parts of the 
idea you dislike.

CONFUSION
The parts of the 

idea you don’t 
understand.

NEW IDEAS OCCUR
Additional ideas 
are inspired by this
idea.

RESULTS OF FORNESS® 
 • Pushes towards actionable 
    solutions. 
 • Creates a safe environment. 
 • Encourages teamwork and
    ownership (see fig. E).
 • Saves time.
 • Keeps the good alive.

idea idea

TYPICAL
IDEA 
RESPONSE

FORNESS®
IDEA
RESPONSE

WISHES
The parts of the 
idea you wish to 
change.

QUESTIONS
The parts of the 
idea you have 
questions about.

POSITIVES
The parts of the 

idea you like.

 We already tried that
 It will take too long
 It will cost too much
 “George” won’t like it

Idea dies (see fig. A). 
 SEE WARNING FOR 
 ADDITIONAL SIDE EFFECTS.

...

...

...

...

YES, BUT 
RESPONSES 
OCCUR

2 On your Forness® pad, list your “wish for”s.
 • I wish…
 • How to…
 • How might we…

...
We’re here for you. 
Please contact us for 
technical support with 
Forness® thinking.   
www.ideastogo.com

FIG. D FIG. E



PRINT

HYBRID CARS BOOKLET 
Undergraduate  coursework.



INFO/TYPE

WORLD OF FISH TANK LABELS 
Undergraduate  coursework.



ILLUSTRATION

ERA RECORDS
Faux-album record series with designs styles 

and titles based on historical eras and events, 
featuring handmade type. (3 of 4)

Undergraduate coursework.

PSYCHEDELIC PETS
Illustration series depicting unusual pet stories 

using handmade psychedelic type. (3 of 10)
Undergraduate coursework.


